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Objective

To solve complex business problems by managing Trade Promotions and Deductions. Effective fracking of off- in-
voice allowances, promotion deductions and efficient reconciliations resulting in increased collections, cash flow
and improved profitability.

The Value of Trade Promotions ® Accrued promotions can be matched with specific
® Specifically written for the Consumer Package Goods deduction codes
Industry and industries that sell through retail outlets B Free goods give flexibility of choice by allowing
that have to manage trade promotions and ordered stock or specific stock to be supplied free or
deductions at a reduced price
B Expanded specific pricing functionality B Fqgcilitate tracking of accrued promotions
B Expanded Promotion functionality B Promotion review allows payback by cash or credit
B Expanded Deduction capture review and B All promotion types can apply to an individual line or
reconciliation functionality to the whole order
B |nvoice accuracy minimizes costly errors B Automatic application of all qualified promotions for
B |mproved visibility and ability to annotate transactions incoming SYSPRO EDI orders
: Minimized write-offs resulting from lack of visibility Deduction capture with cash application

Increased profitability due to control of promotions
and deductions

® Deductions captured at the time of A/R Payment
processing

B Expanded specific Credit checking features _— e adliust is of AR invoi
. - . mati men iNVoi
B Effective and efficient reconciliation of accounts . u 9 afic agusiments 9 chs
® |ncrease cash-flow by reducing problem accounts Review, change and split deduq‘non amounts among
R . . . customers and change deduction codes on one
B Effective single and multi-level credit checking
screen.
Complex Pricing
Pricing | & promotion Review
= Bracket pricing on multiple levels based on quantity, cosoner. | H | ensdssres
. Deduction: | &) | Orignal Balance: 210,00

VOIUme or WelghT ' | [REN | [inelude off invoice and Promotional | free goods
B Pricing product groups may be defined T | @ [ ——
® Separate price groups may be setup for delivery or T i

pleUp @ Al O Range O single
® Pricing groups can cover multiple line items in order oo [0 J@) v [soli | @

entry. allowing prices 1o be recalculated at any time
® Recalculate line item pricing in order entry at any oo e oo B0 IMALTE Ly LT

fime to obtain correct group pricing
B Automatic application of bracket pricing for

incoming SYSPRO EDI orders [ 3 beduction Review

. . Payment customer: || phove: || [ e || Sdespersom ||

Flexible promotions \ | e | |
= Ability to set up promotions for either order date or < : @_

requested delivery date ranges
® Promotion qualification by weight, volume or quantity
B Promotions take the form of off-invoices allowances,

accruals and free goods

= Promotions types can be designated as specific
prices or percentage discounts

B Off-invoice promotions take the form of price < [ —c
changes, line promotions or line discounts
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Deduction review and reconciliation

B Changes and splits deduction amounts among customers and change deduction codes on one screen
B Allows resolution, write-off, and matching of deductions to available accrued promotions

B Automatically write off small amounts

B Keep notes and maintain follow-up dates

B Reinstate unauthorized deductions as A/R debit memos

Multiple level credit checking

B Fqacility to establish multi-level hierarchy of customers contained within the ERP system, in addition to corporate
holding companies external to the system

B Credit limit set and checked against any level

B Selective inclusion of outstanding deductions in credit checking

Integration

B |ntegrates with the following modules:
= Accounts Receivable (Essential)
= |nventory
= Sales Orders (Essential)
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